
We’ve Reinvented the Teabag!

Majority Black and Woman Owned. 

Currently in Over 60 Retail Stores.

Active Relationships with Two Major Distributors.

Every tea bag is filled with the perfect mix of robust 
whole leaf tea and premium granulated honey



• Nutritionist and Personal Trainer Maury
Pittman founded Maury’s Hive Tea when a
client recommended green tea for a headache

• While great for you, green tea can have a
bitter taste

• Maury and co-founder Melanie Smith, began
looking for a fix – experimenting in his kitchen

• After years of careful R & D they perfected  a
teabag that contains just the right blend of
flavorful whole leaf tea and premium
granulated honey

How We Started

2



Sweet Convenience

• No more hassling with messy honey jars, grab a tea bag and
you’re good to go!

Premium Ingredients

• We only use whole leaf tea and granulated honey.  No artificial
sweeteners or unhealthy additives here!

Control Your Taste

• Use hot, cold or room temperature water.  The longer you steep,
the sweeter it gets!

Foodservice Benefits

• Maury’s removes need for messy, unsanitary honey containers in
settings like restaurants, hotel rooms and  college dining!

Product Features & Benefits
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Strong Preliminary Traction

• Over 60 retail locations now carry Maury’s Hive Tea: driven in 
large part by Maury personally going door-to-door during 
the pandemic

• Stores are in NY, CT, RI, DE, GA, LA

• Multiple distribution orders have been completed with 
Sysco Food Services and Ruffino Fine Foods (the largest 
independent food distributor in Louisiana)

• University of Connecticut carrying MHT

• Online orders have been delivered to 33 states
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States with Direct-to-Consumer Purchases (shaded blue)
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Industry Tradeshows
Grocery Retail:
With just 2 tradeshows in 2022 so far:

Order from TJX Company/ Home Goods
3,000 stores in the U.S., 1,100 stores in Canada, Europe, Australia

Interest from national wholesaler, UNFI
That serves Fred Meyer, Division of Kroger
the largest U.S. Grocery retailer (3,000 stores)

Interest from KeHE, another national 
wholesaler & their customers, Meijer, 253 
stores, Midwest
Central Market, 10 high end stores, in TX
Division of H.E.B., 340 stores 6



Foodservice

Through attending just 2 University Dining/Catering conferences we 
have gained real interest from large Northeast Universities in
carrying Maury’s.   
The Universities below are just a few of those that have expressed 
interest and are in discussions with.

Already carrying Maury’s Hive Tea; with 32,000 students

26,000 students 21,000 students12,000 students 30,000 students
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Meaningful Customer Reviews

HANDS DOWN FAVORITE TEA!

I have been drinking Maury's tea for years, it is my absolute favorite. I originally 
got it from a small family grocery store in my town, and it was always sold out. I 
now get monthly delivery, and I love it! I am definitely a tea critic. This tea is my 

favorite because it is a balanced flavor, with just a hint of honey and sweetness. I 
am generally not so passionate about products, except this one!

- Kate M.

MY NEW FAVORITE

There is nothing like an amazing delicious 
cup of BLACK BUZZ!! Always makes my 

morning SO MUCH BETTER! This is 
something EVERYONE needs to 

experience. Coffee lovers will convert!

THANK YOU!

- Deb R.

BEST TEA EVER!

I have been drinking Maury’s tea daily for more than two years now and found it to 
be better than any tea I have ever tasted before. I like the fact that I do not have 
to add any other ingredients like honey or sugar to enhance the flavor. Maury’s 

tea has a blend that has a unique fresh flavor and taste.

- Jose R.

LOVE THE GREEN TEA!

I tried the green tea a few months ago and 
have been hooked ever since! I buy it every 

month, and love that I don’t have to add 
honey.

- Naledi S.

8



Strong Unit Economics

• Despite ordering in small quantities
domestically, Maury’s Hive Tea has very
strong unit economics

• Wholesale price for a box of 15 teabags
is currently between $3.49 and
$7.49/box with an average of $4.69/box

• Retail price is $9.99
• Cost of goods incl box is currently $2.35
• At scale, this COGS can be significantly

reduced
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Vast Market Opportunity

Given the size of the food industry in 
the United States alone Maury’s 
Hive Tea has the ability to create 
significant value with minimal 
market penetration
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U.S. Food Locations

RETAIL # Doors

Grocery 40,000

Drug 20,000

Mass 6,000

Club 1,500

RETAIL 67,500

FOODSERVICE # Outlets

Restaurants 40,000

Coffee Shops 30,000

Hotels 30,000

Universities 4,000

Hospitals 6,000

Corporate Dining 4,000

FOODSERVICE 114,000

Total 181,500



Huge Upside Potential
Maury’s Hive Tea Expansion and Revenue Projections
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• N.b., assumes average revenue per box
of $2.99 for retail stores and average
revenue per teabag of $0.20 for
foodservice

Significantly below historical average 
of $3.90 per retail box

• At $3.90 per box, Year Five revenue
totals $49.4 million

Year 1 Year 2 Year 3 Year 4 Year 5

# of Retail Stores 150 500 1,500 3,500 7,000

% of Total U.S. Retail 0.22% 0.74% 2.22% 5.19% 10.37%

# of Foodservice Outlets 100 750 2,000 5,500 12,000

% of Total U.S. Foodservice 0.09% 0.66% 1.75% 4.82% 10.53%

# of Locations (LHS) 250 1,250 3,500 9,000 19,000

% of total U.S. Locations 0.14% 0.69% 1.93% 4.96% 10.47%

Cases / Retailer 0.5 1.5 2.5 3.5 4.0

Teabags / Foodservice 100 300 500 700 900

Retailer $32,292 $322,920 $1,614,600 $5,274,360 $12,055,680

Foodservice $23,920 $538,200 $2,392,000 $9,209,200 $25,833,600

Annual Revenue (RHS) $56,212 $861,120 $4,006,600 $14,483,560 $37,889,280

Monthly

Annual 
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Conservative forecasts lead to ~$38 
million of revenue within 5 years of 
fundraising completion



• This presentation and analysis solely considers the
current tea bags with honey and does not incorporate
any product extensions

• There is large additional potential with suitably branded
ready-to-drink tea (canned/bottled), conventional
black and green tea bags without honey, honey bags
and other related products

Additional Product Opportunities
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Dedicated and Established Team

Maury remains the face and 
driving force of the brand. A 
father of two boys, his role 

includes product quality 
and R&D, PR, investor 

relations, & sales.

Maury Pittman Melanie Smith Greg Barasia
Founder & Co-CEO Co-Founder

An NYU undergraduate and 
Cornell MBA alumnus, Greg has 

spent his career with Lazard 
Freres and New Vernon Capital.  
He is responsible for supporting 

the financial needs of the 
Company’s growth.

Melanie has been with Maury 
since the very beginning.  Her 

roles include customer 
support, logistics 

management, and 
production; as well as social 
media marketing and sales.

Lionel Binnie is recognized 
omnichannel retail strategist,

author and Instructor at Portland 
State University. His role is retail and 
foodservice business development, 

sales growth acceleration and 
investor relations.

Lionel Binnie
Co-CEO CFO and VP, Growth
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Targeted Capital Raise
Maury’s Hive Tea is hoping to raise ~a year 
and a half of expenses to drive significant 
scale increase and margin expansion

Maury’s Hive Tea – Use of Capital

Direct Sales Outreach $300,000 
Leveraging Company principals to expand direct sales initiatives will 
create meaningful opportunities for brand development.

Facilities, Production Technology and 
Supply Chain Efficiency

$200,000 
Increasing efficiency throughout the supply chain will significantly 
increase gross margins.

Trade Shows and Conventions $180,000 
A robust wholesale business development strategy will increase the 
scale of the business while maintaining strong margins.

Public Relations and Digital Marketing $150,000 
As the Maury story resonates strongly to those who come across the 
brand, it is important to generate as much exposure as possible.

Additional Sales and Partnership Efforts $120,000 
Strategic partnerships and sponsorships have the potential to be 
extremely cost-effective forms of brand building.

Overage Allotment $50,000 

Total $1,000,000 
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Market and Brand 
Opportunity

Maury’s Hive Tea has an opportunity to build a strong brand 
that will gain significant market share in the large and stable 
United States tea market

$12.8 
billion 
in 2021

$16.0 
billion 

expected 
in 2025

United States tea revenue is expected to 
grow by 5.74% annually from 2021 

through 2025
When customers feel 
connected to brands, 

more than half of 
consumers (57%) will 

increase their 
spending with that 
brand and 76% will 

buy from them over a 
competitor
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